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C R E A T I V E  S T R A T E G Y

W H O
B rook l y n  Soda  Wo r k s 
i s  a  sma l l  a r t i s a na l , 
d r a f t  s oda  company 
t ha t  wa s  f o r med  by  an 
a r t i s t  a nd  a  c hem i s t 
i n  2010 .  Today,  t h e y 
a r e  on  t ap  a t  s e v e r a l 
ba r s  a nd  r e s t a u r an t s 
i n  NYC  a s  we l l  a s 
l o ca l  ma r k e t s .  T h e y 
p r odu ce  a l l  o f  t h e i r 
s pa r k l i n g  j u i c e s  and 
hand - c r a f t e d  s oda s  a t 
a  f a c i l i t y  i n  B r oo k l y n , 
u s i ng  a s  much  l o ca l 
a nd  s ea sona l  f r u i t 
a s  po s s i b l e .  S y r up s 
o r  c on cen t r a t e s  a r e 
n e v e r  u s ed ;  many  o f 
t h e i r  f l a vo r s  a r e  mo r e 
t han  80%  f r e s h  f r u i t 
j u i c e .

T h e  c u r r e n t  b r and 
l a nguage  f o r  B r oo k l y n 
Soda  Wo r k s  i s 
m i n ima l  a t  t h e  momen t 
d ue  t o  t h e  n ewne s s 
o f  t h e  c ompany.  F o r 
t h i s  p r o j e c t ,  my  goa l 
i s  t o  g i v e  B r oo k l y n 
Soda  Wo r k s  a 
b r and  l a nguage  t ha t 
r ep r e s en t s  t h e  u n i q ue 
and  p l a y f u l  s t y l e  o f 
t h e i r  c r a f t ,  wh i l e 
a l s o  i n co r po ra t i ng 
mode r n ,  d i v e r s e , 
a nd  u r ban  e l emen t s 
c ha ra c t e r i s t i c  o f 
t h e i r  name sake 
and  h eadqua r t e r s –
B r oo k l y n ,  New  Yo r k .

W H A T
A new  v i s ua l  b r and i ng 
s y s t em  f o r  B r oo k l y n 
Soda  Wo r k s  w i l l  h e l p 
e s t ab l i s h  t h em  a s 
a  s e r i o u s  b u s i n e s s 
i n  B r oo k l y n  and 
beyond .  B y  c r ea t i ng 
a  f r e s h ,  mode r n 
b r and  l a nguage , 
t h e  c ompany  w i l l 
s t a nd  ou t  among s t 
c ompe t i t o r s  a nd  d r aw 
i n  n ew  c u s t ome r s 
f r om  a  va r i e t y  o f 
d emog raph i c s .  A f t e r 
a l l ,  s oda  and  j u i c e 
can  be  con s umed 
by  anyone ,  f r om  an 
i n f a n t  t o  a  s e n i o r.

W H Y
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I N S P I R A T I O N
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B R A N D  E X P L O R A T I O N
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L O G O  I D E A T I O N
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J o se f i n  Sans  Bo ld

Futura Std Medium

F u t u r a  S t d  Book
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F I N A L  L O G O  C O N S T R U C T I O N

ES
T.

 

2010

LOREM IPSUM DOLOR SIT AMET, CONSECTETUR 
ADIPISCING ELIT. QUISQUE SIT AMET 
ULLAMCORPER LIGULA, IN EGESTAS NISL. NUNC

LOREM IPSUM DOLOR SIT AMET, CONSECTETUR 
ADIPISCING ELIT. QUISQUE SIT AMET 
ULLAMCORPER LIGULA, IN EGESTAS NISL. NUNC

LOREM IPSUM DOLOR SIT AMET, CONSECTETUR 
ADIPISCING ELIT. QUISQUE SIT AMET 
ULLAMCORPER LIGULA, IN EGESTAS NISL. NUNC 

Lorem ipsum dolor sit amet, consectetur adipiscing elit. 
Quisque sit amet ullamcorper ligula, in egestas nisl. 
Nunc tellus nibh, faucibus ac turpis id, pulvinar semper

Lorem ipsum dolor si t  amet, consectetur adipiscing 
el i t .  Quisque si t  amet ul lamcorper l igula, in egestas 
nis l .  Nunc tel lus nibh, faucibus ac turpis id, pulvinar 

Lorem ipsum dolor sit amet, consectetur adipiscing 
elit. Quisque sit amet ullamcorper ligula, in egestas 
nisl. Nunc tellus nibh, faucibus ac turpis id, pulvinar 
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C O L O R  &  P A T T E R N
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